
Kelly Jackson, GM, Contiki SA

 

VR, the future of travel marketing

Holiday company Contiki caters exclusively for 18 - 35-year-olds. To meet the needs and catch the attention and
imaginations of this age group amid a constantly disrupted travel space, Contiki has to innovate continuously. Kelly
Jackson, GM of Contiki SA spoke to WTM Africa 2017 delegates about how Contiki achieves this through utilising VR
technology. We asked her to tell us more.

What drives Contiki to innovate and how do you go about it?

We are continuously inspired by emerging technologies, platforms, trends and
market drivers, and as a company, we invest in forward-thinking marketing. We
constantly strive to innovate and create incredible and memorable campaigns and
content.

Why has Contiki embraced Virtual Reality? What are the benefits of using VR as
a travel marketing tool on both sides?

We introduced VR in 2015 as a means to further engage our travellers. It provides us
with the opportunity to bring our brochure to life and allows consumers to get a taste
of what they could be in store for if they booked a trip with us.

Tell us about some of Contiki’s VR campaigns and the response to these
campaigns

All our VR campaigns are loaded onto our Samsung headsets. We initially started with VR content that focused on Europe
as a destination and then introduced USA and Latin American content. Now we have a whole range of destinations available
to view by means of VR.

As one of the leaders in the VR space, we ran an April Fool’s day campaign in 2016 around our introduction of VR and
taking it to another level.
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How is VR helping Contiki attract a new audience and what kind of audience?

I wouldn’t say a new audience, but it is providing us with an opportunity to engage more consumers – particularly when
they come talk to us at expos about our trips. This interactive experience allows us to give them a little taste of what an
adventure with us would be like, and hopefully, with that excitement, they’ll book a trip to experience it all – in real life.

What is Contiki’s approach and how important is it to create original, authentic content?

We have our own in-house team that creates all our video content. The content is filmed on our trips by our teams and is a
true reflection of what we offer and who Contiki is.

What’s next for VR and how will this affect how Contiki’s travel marketing strategy?

We always have something awesome and exciting up our sleeve. We can’t give away too many secrets... but for now, VR
is a fun and engaging way for us to connect with potential travellers.

ABOUT CARI COETZEE

Cari Coetzee is a contributor to Bizcommunity Tourism, Agriculture and Lifestyle.
#WTMA18: Bringing Africa to New York and New York to Africa - 15 Jun 2018
Authentic African experiences with Tented Adventures - 1 Jun 2018
Sanlam Top Destination Awards: Four years of celebrating SA's top accommodation establishments - 15 May 2018
#WTMA18: Six trends driving growth and change in African tourism - 3 May 2018
#WTMA18: Experiences, the Reunion Island X-factor - 26 Apr 2018

View my profile and articles...

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/Article/196/781/178212.html
https://www.bizcommunity.com/Article/196/373/177768.html
https://www.bizcommunity.com/Article/196/373/176932.html
https://www.bizcommunity.africa/Article/410/781/176577.html
https://www.bizcommunity.com/Article/196/781/176422.html
https://www.bizcommunity.com/Profile/CariVanWyk

	VR, the future of travel marketing
	What drives Contiki to innovate and how do you go about it?
	Why has Contiki embraced Virtual Reality? What are the benefits of using VR as a travel marketing tool on both sides?
	Tell us about some of Contiki’s VR campaigns and the response to these campaigns
	Get a taste of Europe with Contiki VR headsets

	How is VR helping Contiki attract a new audience and what kind of audience?
	What is Contiki’s approach and how important is it to create original, authentic content?
	What’s next for VR and how will this affect how Contiki’s travel marketing strategy?
	ABOUT CARI COETZEE


