
 

Faces of Change: Ackermans celebrates women making a
difference in their communities

Championing the unsung, unseen superwomen who continue to raise the bar for equality, kindness and above all,
change within their communities, Ackermans' latest campaign provides a platform to amplify the good women do for
those around them.

South Africa’s leading value retailer Ackermans is showing appreciation for the incredible tenacity of South African women
with the launch of its ‘Faces of Change’ campaign, which aims to recognise and amplify the work of women who are
making an impact in their communities.

“Covid-19 has had a devastating impact across the globe, but the silver lining is that there has been an incredible
outpouring of charity and goodwill, says Shameema Maloon, Ackermans Advertising Manager.

“We’ve been proud to bear witness to the selfless efforts of a number of remarkable South African women, who have
sacrificed their time, energy and resources to uplift their communities.

“We wanted to recognise and pay tribute to these individuals, and thus Ackermans has selected five out of many deserving
women to become the heroes of our Faces of Change campaign.”

This digitally-led campaign - which kicks off on 11 June and, fittingly, culminates in Women’s Month - was conceptualised
in collaboration with Ackermans’ creative agency 99c. It aims to promote the stories of the selected women, while creating
awareness and lending support to the causes closest to each of their hearts.

In the first phase of the campaign, a custom-designed microsite will showcase the five individuals and their associated
charity or organisation, while phase two invites the public to donate to their respective causes through the platform. This will
also be amplified via Ackermans’ social media channels.

Faces of Change will follow the same winning formula as Ackermans’ enormously successful ‘I Am Me’ campaign, which
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also called upon South Africans to help the retailer identify women who would star in the campaign. In the final phase of
Faces of Change, five new nominees selected randomly each week will feature on the campaign channels. This will
encourage the public to support, donate and volunteer towards their chosen charities or organisations.

Maloon explains, “Most NGOs and community initiatives are largely reliant on the public for funding. They have limited
resources which means they are often unable to reach a wide audience, which would enable them to access new avenues
of support.”

The campaign aims to extend the potential reach of these organisations, through a custom-designed platform that facilitates
these interactions with the public.

“Through Faces of Change, we hope to continue to explore and champion the theme of women supporting women, by
acknowledging those who tirelessly give of themselves to help others; especially important during these difficult times.

“These women are the Faces of Change we need to see in the world,” she concludes.
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Ackermans

Ackermans' success story began in 1916 when Gus Ackerman opened the very first store in Wynberg,
Cape Town, setting a benchmark for competitive prices that few could match. Today, with more than 380
outlets in Southern Africa, including Namibia, Lesotho, Swaziland and Botswana, the business continues
to go from strength to strength. Ackermans' proud heritage was built by focusing on the things that matter
most to our customers; namely affordability, fashion and durability.
Profile | News | Contact | Twitter | Facebook | RSS Feed

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/Article/196/462/230151.html
https://www.bizcommunity.com/Article/196/348/229601.html
https://www.bizcommunity.com/Article/196/462/226086.html
https://www.bizcommunity.com/Article/196/462/226035.html
https://www.bizcommunity.com/Article/196/182/224011.html
https://www.bizcommunity.com/PressOffice/Ackermans
https://www.bizcommunity.com/PressOffice/Ackermans
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=185007&cid=185007
https://www.bizcommunity.com/PressOffice/Ackermans
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=185007&cid=185007
http://www.twitter.com/Ackermans
https://www.facebook.com/AckermansSA
https://www.bizcommunity.com/AboutRSS/196/182/consumer-0/cid-185007/provid-0/s-/sm-.html

	Faces of Change: Ackermans celebrates women making a difference in their communities
	Ackermans


