
 

RIP Bob Rightford

Bob Rightford, a local advertising legend and one of Red & Yellow School's founding fathers, has passed away.

Image © Chris Rawlinson on Twitter.

Rightford was one of the founding fathers of Ogilvy & Mather SA father agency, Rightford, Searle-Tripp & Makin (RSTM).

At the 2014 launch of their book, Wallop, Rightford said he had wanted to leave something behind "for the family", so he
wrote to all the agency alumni in 2007 asking for a few comments and the correspondence was overwhelming, with almost
all stating that "those were the best years of their lives as they had so much fun and did so much terrific work."

Rightford was also one of the Red & Yellow School's founding fathers, embarking on a mission 20 years ago with the
promise to define Red & Yellow as the school where "our students have the most up-to-date 'bag of skills' when they
graduate."
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Red & Yellow School
about 6 years ago

Today is a very sad day for us. Today, we say goodbye to a legend, a
powerhouse, an inspiration and friend. A sad farewell to one of our
founding fathers, Bob Rightford.

 He brought his passion and energy to everything he did, and over 20
years ago embarked on a mission to change young lives when he joined
Brian Searle-Tripp and Alan Raaff to establish Red & Yellow School. His
vision of creating something unique is what still fuels us today. A man
whose enthusiasm, passion, la... See more  — with Ogilvy SA.
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Chris Rawlinson shares:

“ I first met Bob at Ogilvy Cape Town through the then-MD, Gavin Levinsohn. I remember the conversation, Bob was

sharing advice on business and company culture, this was years after leaving the agency, yet he still cared passionately
for it and the people in it. It's rare to meet someone this caring in life, so every time I got the chance to chat, I would ask him
for advice, and Bob was always more than happy to share a story or two. I know the ethic at RSTM was the work, the work,
the work, but thanks to Bob and co, it was also the people, the people, the people. Thank you for the memories, Bob. ”

https://www.bizcommunity.com/Profile/ChrisRawlinson


Rawlinson also shared this image of final planning for the Wallop! book.

Rightford was honoured in 2014 with a Financial Mail AdFocus Lifetime Achiever Award and will be sorely missed by
family, friends and the industry alike. Sincere condolences from the Bizcommunity team.
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“ .@hughmasekela #BobRightford @ursulaleguin - A sad start to the year. #RestInPeace, giants. We hope to live up to

your examples & expectations. Thoughts with families & friends everywhere pic.twitter.com/EpbO0zZOya— evan milton
(@evnm) January 24, 2018 ”“ Rest in peace Bob Rightford. pic.twitter.com/FdfgRtcLEY— Ogilvy & Mather SA (@OgilvySA) January 23,

2018 ”“ So sad to hear of the passing of Bob Rightford. He was a legend. Not only did he influence the ad industry but all

business in South Africa. Bye bye Bob, Rest In Peace. pic.twitter.com/FqIDRRjUsd— Lynn Madeley (@LynnMadeley)
January 23, 2018 ”“ RIP to a true South African advertising legend Bob Rightford. Grateful to have met him and discussed the good

old days of Rightford, Searle-Tripp & Makin - the SA agency that produced the golden generation who run the industry
today https://t.co/IQFl8ULcTb— Faheem Chaudhry (@FaheemChaudhry) January 23, 2018 ”“ A Tribute To Bob Rightford https://t.co/6YLPYeiAjE via @OgilvyCT— Chris Rightford (@RightfordChris) January

23, 2018 ”
Honouring Bob Rightford: 10 lessons for agencies and marketers
Gillian Rightford  24 Jan 2018
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