
 

Live NBA games for Sub-Saharan Africa
The National Basketball Association (NBA) and Econet Media have announced a partnership to
provide most expansive NBA coverage ever in Sub-Saharan Africa in a multiyear partnership.

NBA commissioner Adam Silver (left) with Econet founder and executive chairman Strive Masiyiwa

The new deal represents the largest ever for the NBA in Africa and Econet Media will distribute NBA content
in English, French and Portuguese speaking-countries on leading pay television platforms across sub-
Saharan Africa, including Econet Media’s Kwesé Sports channel, on its internet, mobile and satellite-based
platforms. Econet Media will supplement its distribution with significant free-to-air coverage, beginning within
the 2016-17 NBA season.

As the official broadcaster of the NBA in sub-Saharan Africa, Econet Media will provide fans with access to
more live NBA games and events than ever before, including in excess of 500 games each year.  Coverage
will include regular-season and playoff NBA games, NBA All-Star, the NBA Conference Finals, The NBA
Finals, the NBA Draft, regular-season and playoff WNBA games, as well as original NBA TV programming
including NBA Gametime, NBA Inside Stuff, NBA Action, Hardwood Classic games and more.

…The new deal represents the largest ever for the NBA in Africa…

In addition to live games, Econet Media will produce a slate of original NBA content to support its coverage
of the NBA on Kwesé Sports and will carry the League’s 24/7 dedicated channel, NBA TV, on the Kwesé TV
platform.

“The NBA is a premium sports brand and shares our vision for delivering a premium sports offering across
Africa,” said Strive Masiyiwa, founder and executive chairman of Econet. “The enthusiasm and popularity of
this globally recognised sport is rapidly growing across our youthful continent, and we are committed to
giving more people greater access to this exciting game across all platforms.”

NBA Commissioner Adam Silver, said: “Econet Media is the ideal partner to extend our reach in sub-
Saharan Africa, and we are excited to welcome them to the NBA family. Following the success of our first
NBA game in Africa last summer, we look forward to working with Econet Media to engage and grow our
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fanbase across the region.”

This historic partnership will deliver the NBA to a region with more than 900 million people.
In addition to its television coverage, Econet Media will provide significant internet and mobile distribution of
NBA content through its operation of NBA.com/Africa. The new destination will provide fans in sub-Saharan
Africa with extensive video highlights, news, stats and scores and original digital content, as well as the
NBA’s first ever official fantasy game in sub-Saharan Africa.

Econet Media will also distribute NBA content to mobile subscribers, including daily video highlights, behind-
the-scenes footage and other original content featuring NBA players and personalities.

The NBA has a long history in Africa with a record 10 African players on opening-night rosters for the 2015-
16 NBA season. Through NBA Cares, 61 places where kids and families can live, learn or play have been
created in Africa, and ‘Basketball without Borders Africa’ has been held 13 times. The league opened an
African headquarters in Johannesburg, South Africa, in 2010.
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