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"Measure, review, react" - Marilyn Nel

Marilyn Nel joined BMi Research earlier this year as new research manager to lead the B2B market research department,
responsible for building client relationships, guiding clients through research projects and overseeing the research process
on all projects from conceptualisation to conclusion.

Nel’s role will include mentoring, upskilling and growing the B2B research team,
whilst ensuring on-time, accurate and valuable delivery to clients. “I will be
mentoring the team, helping to share knowledge among the members, fostering a
strong team spirit and identifying opportunities for individuals to be further
upskilled and grow within the business. I’m incredibly excited to be a part of a
company with such a diverse and energised culture, and look forward to making a
positive and lasting impact.”

Having observed trends in the industry throughout the course of her career, Nel
has identified a shift in the consumer landscape, resulting in the need for
companies to employ data with speed and agility in order to keep up the pace in
addressing consumer needs.

As such, she hopes to further enable BMi's clients to do just that, as they seek out
innovative ways to engage consumers and retain their competitive edge in the
current economy. More on this in our Q&A below…

16 Oct 2018By Jessica Tennant

What excites you most about BMi Research and where it’s going?
BMi Research offers a wide range of solutions that can assist industries with research outside of my previous roles. The
scope to learn, grow and master areas of my field outside of my past experience is the excitement I thrive on.

What did it take to get to where you are today?
From a young age, I told my family I would wear a suit to work. I always knew I wanted to be in the corporate world and
I’m not one to have small dreams! From the day I started my career, I have followed my passions and my beliefs, which
combined with hard work and dedication has seen me grow and succeed, to end up here.

What do you love most about your career in the market research industry?
The research industry offers such fluidity in the day-to-day scope of work, as we are dealing with ever-changing
environments and business/consumer response to this. The fact that no one day is the same is why I love what I do so
much.

Comment on the power of data in 2018 and any other emerging trends in the research space.
Businesses need to be increasingly agile when responding to market factors, however, they need data to support their
response in turn. Failing to react quickly could be costly and thus the pressure for data to be available at a greater speed
than historically.

“ With economic pressures the world over, but felt to a great extent in South Africa, the ability to measure, review and

react is all the more important. Consumers are changing their behaviour and market research needs to keep up with the
demand. ”
What’s at the top of your to-do list in your new position?

I aim to drive value in every piece of work my team and I deliver.
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Tell us something about yourself not generally known.

As much as I am a people person who loves good company and being social, my time alone with my family (or all on my
own reading a good book) is the most cherished time I have!

ABOUT JESSICA TENNANT

Jess is Senior Editor: Marketing & Media at Bizcommunity.com. She is also a contributing writer. marketingnews@bizcommunity.com
Have You Heard's in_Broadcasting launches conference series - 23 Nov 2021
Kantar study looks at changing media consumption - 22 Nov 2021
#Loeries2021: Grand Prix winner Joe Public United's 'Unity Laces' for Converse - 19 Nov 2021
#Loeries2021: Grand Prix winner Havas Creative Middle East's 'Liquid Billboard' for Adidas - 18 Nov 2021
Carl Willoughby comments on TBWA and Toasted Samish's Pendoring Umpetha win - 16 Nov 2021

View my profile and articles...

 
For more, visit: https://www.bizcommunity.com

I aim to drive value in every piece of work my team and I deliver.

BMi Research in partnership with BlackCurve brings price management solution to South Africa
BMi Research  10 Apr 2018

What are you currently reading, watching or listening to for work?
I am currently reading Legacy: What the All Blacks Can Teach Us About the Business of Life by James Kerr.
While I do enjoy watching a game of rugby, I wasn’t sure I would identify with this book, but I have been pleasantly
surprised. It’s quite a captivating read, with lessons I plan to use going forward.
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