
 

Lifestyle supplement, Business Class, to close

Times Media is closing the glossy men's lifestyle supplement, Business Class, to allow more focus on its other products in
that space, Business Day's Wanted and Sunday Times's newly launched fashion-focused, The Edit.

Times Media GM of Marketing, Susan Russell, said that Business Class was "a high-quality publication but the space was
over-crowded and we needed to consolidate our forces and make room for the new offerings we are bringing into the
luxury brand market".

 
For more, visit: https://www.bizcommunity.com
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