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Liberty Two Degrees scoops 29 Footprint Awards for
retail marketing excellence

The co-owned malls of Liberty Two Degrees (L2D), a precinct focused, retail-centered real-estate investment trust,
marketed by Excellerate Brand Management, have scooped an impressive 29 wins at the 2022 Footprint Marketing Awards,
hosted by the South African Council of Shopping Centres (SACSC).

Taking place annually, the Footprint Marketing Awards aim to acknowledge excellence in shopping centre marketing,
innovation and creativity, as well as financial success within the commercial South African property industry. The awards
ceremony, attended by industry players, stakeholders and members of the media, took place on 18 November 2022, and
recognised initiatives that had been implemented between 1 January 2021 and 30 May 2022.

In total, the malls in the L2D portfolio won 4 Gold, 12 Silver and 13 Bronze Footprint Marketing Awards across various
categories. L2D is renowned for its operational expertise and for driving innovation in ways that sets trends, caters for
astute consumers, and enables the malls in the portfolio to dominate in their precincts. L2D has once again demonstrated
its unrivalled creativity, expertise in execution and retail marketing prowess.

Amelia Beattie, chief executive of L2D comments, “The malls in our portfolio are immersive, experiential, flawlessly
maintained and supported by strong, creative marketing. We push the boundaries of innovation, so much so, that our
customer experience sets new standards in the industry and our properties attract the most prestigious tenants in the world.
We are delighted to have won these awards as they are testimony to the remarkable thought leadership in our company
and pay tribute to the many talented people in our teams who deliver incredible work throughout the year.”

Heloise Mgcina, marketing executive at L2D comments, “We are thrilled that so many of the campaigns and projects run
across the L2D portfolio, implemented by our marketing partner Excellerate Brand Management, have been recognised by
the Footprint Marketing Awards. This serves as a wonderful confirmation of the impact that our properties are making in
their communities, and the retail marketing expertise being applied across the group.”

The malls which are positioned as centres of excellence in their respective communities, are co-owned by L2D and Liberty
Group Limited (Liberty) with the exception of Sandton City, which is co-owned by Pareto Limited.
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